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CAIROCOMMUNICATION

FY 2018 b
Wanuanbecembe @ EUR million
CAIRO COMMUNICATION
FY 2018 PRELIMINARY RESULTS
@ CAIRO
@ RCS

1.3228 1.224.1

1.042,8
9756 +14M
182 8 | +8,3%
163 8*
GROSS NET CBITDA

REVENUES REVENUES

Net to Ifrs 15 effect$106,8M1) 2018 net operating revenues grew by 7t9ktrong growth in Ebitda.

*Rcs adopts a different definition of Ebitda from the one used by the Cairo Communication Group. The differences, diabdigsBin the provisions for risks and in the allowance for impairment included
in RCS and excluded in Cairo Communication 3



CAIROCOMMUNICATION

FY 2018(JanuaryDecembe) @
EUR million
RCS
B REVENUES
@ EBITDA
@ EBIT

@ NET PROFIT

+12,4%  420.8% +19,8%

Net of Ifrs 15 effect76,4M0) Revenues grew by 3.4lnet of the same effect advertising revenues
grew by 2%, around 7.58 2017 Net Profit was impacted by a positive capital gain of 14,9M
(disposal leo part$trong growth of digital Revenues (+12.6% at 163M




CAIROCOMMUNICATION

FY 2018 b
(JanuaryDecembey @ EUR million
RCS
EBITDA TREND
1553
138,2
Ebitda
2015 2016 2017 2018

Ebitda margin



CAIROCOMMUNICATION

FY 2018(JanuaryDecembe) @

RCS
NET PROFIT TREND

EUR million

-218,5 -110,8 -175,7 3,5 ] -

2013 2014 2015 2016 2017 2018



CAIROCOMMUNICATION

FY 2018(JanuaryDecembey @

RCS
NET FINANCIAL POSITION

EUR million

1sHALF 2016 2016 2017

Thanks tgoositive results reached (Net Cash Flo26:8% atul18.™M) net debt

target belowd200million has been reached.
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FY 2018(JanuaryDecembe) @

RCS

BACK TO DIVIDEND AFTER 10 YEARS

2018
DIVIDEND  0,061PS

DIVIDEND YIELD 4%

The Board of Directorwill proposeattheShareholde® Me e t distilgutiohohaalividendof Euro0.06per
share grossof taxes with coupordetachmendlate (coupon n@) on20 May 2019andpayableon 22 May 2019
(record dat1 May 2019.
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CORRIERE DELLA SERA
TIMELINE 2018

LAUNCH
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mmn NEW MONTHLY
E R I SUPPLEMENT RELAUNCH

THE NEW SUPPLEMENT OF
CORRIERE DELLA SERA

Cor Yo ] e

DEDICATED TO FOOD

RESTYLING
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CAIROCOMMUNICATION

rcs @O

CORRIERE INNOVAZIONE

G \|AGAZINE )
i EVENTS MEDIA

» = ADV 2,7Mio
— +80% YoY

\ y

CORRIERE DELLA SERA
NEWSPAPER ITALY 2018

COOK
A== A
%, ADV
o o=~ AROUND1 MioU

CBWUNE rROM THE
* _ LAUNCH sept201§
\ i = i = /

LALETTURA

DN

! 134.000COPIES
| PER WEEK

=51 ADV2,1Mio

W +10,1% YoY
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CAIROCOMMUNICATION

rcs @O

CORRIERE DELLA SERA
NEWSPAPER ITALY 2018

|O DONNA TROVO LAVORO

+ 8,5%IN COPI%_

ON SATURDAY
VIVI MILANO

ADV B 49 COPIES SOLD
+11% FROM T T—
RELAUNCH Gep)/ Bl J
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CAIROCOMMUNICATION

rcs @O

CORRIERE DELLA SERA
NEWSPAPER ITALY 2018

FURTHER POSITIVE CONTRIBUTION

CORRIERE TORINO LOECONOMI A BUONE NOTIZIE

BUONENOTIZIE

+118%IN COPIES + 8 %IN COPIES ADV
ADV 2017+44% YoY 1.5 miou
ADV 2018+15% YoY

Launchin Novembe2017 New from March 2017 Launchin Septembe017 15



CAIROCOMMUNICATION

rcs @O

CORRIERE DELLA SERA @
NEW PROJECTS

SOLFERINO
APRIL 192018 Fo U | AOvaN
: I"r"(‘[J'Jl"lt]Br“u)l 3
Solferino debutsi Booksof CorrieredellaSera It includesfiction, [ e Ej}liyfiﬂo‘m 2 §

nonfiction, poetryandchildrensbooks,Italian andforeign

Strongof an heritageof solid tradition of culture andinformation
pe - PAURA
Solferinojoin the marketwith the aim to be at onceauthoritative, e R ok ook

curiouse,innovativeand rigorouse With its books Solferino offer

2018 2019

histories, reports, narrationswhich brings a large contribution of

thetruth, consideratiorandpassiorto thereaders

50 TITLES 1/5TITLES

13



CAIROCOMMUNICATION

rcs (@
RCS

ACADEMY NEW PROJECTS

BUSINESS SCHOOL
The Group, main playerin the media ECONOMICS. INNOVATION
and information market with its s
prestigious brands found a natural S —

progression in Education sector, S e

businesswith a great potential of
growthandprofitability.

UXURY, FASHION

L
2019Plan N & DESIGN
A 22Masters o
A Morethan500attendees & TOURISME

A 11 Busines<Lonference

_.F"- oz Clomnomds  aassiin

AN Ul ELOMUNDO

- -

shemaaae SO apey e e guney

———— ) AMICA Living Anrzass

L lettura DOVE Belfhalia

emmmumm COOK Cicing  osowsasine




CAIROCOMMUNICATION

rcs @O

CORRIERE DELLA SERA
DIGITAL PERFORMANCES 2018

105.000

JanDec2017 JanDec2018

STRONG GROWTH OF DIGITAL CUSTOMER BASE

15



CAIROCOMMUNICATION

rcs @O

000 Unic users

CORRIERE DELLA SERA
FIRST PUBLISHER IN MONTHLY UNIC USERS

Source: Audiweb December 2018 16
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CAIROCOMMUNICATION

rcs @O

CORRIERE DELLA SERA
DIGITAL PERFORMANCES 2018

Further growth pot

A Focusonc u s t opurehasshavior
A Userexperiencémprovementeasieraccessoé )

A New premiumcontentswith newwaysof offering

17



CAIROCOMMUNICATION

rcs @O

GAZZETTA DELLO SPORT
MAIN 2018 IMPROVEMENTS

PROGRESS IN CONTENT
GEOLOCALIZATION =VENTS ENRICHEMENT COLLATERALS

%{“ﬁ"ﬁm
telo SPORT

il RECORD
111213 14

OTTOBRE2018 THEND l

18



CAIROCOMMUNICATION

rcs @O

GAZZETTA DELLO SPORT

Continue the developmentof the geolocalizationoffer in orderto increasethe e
circulationmarketsharen specificareadollowing customemeeds

DONE TO DO
ABERGAMO ABOLOGNA

AVERONA ATRIVENETO
ABARI

APALERMO A,
AROMA 9 9 99 |
ATORINO*
ACAGLIARI*
AGENOVA*

*During 2018

Add valuethroughlocal editionwith first pagededicatedo eachspecificteam
19
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CAIROCOMMUNICATION

rcs @O

GAZZETTA DELLO SPORT
ENRICHMENT OF EDITORIAL CONTENT

NESSUND CHIAMA PASSI,
SE PASSI IN EDICOLA.

The enrichement of the editorial content with \Volley, Basket,

Fl, Giro doéltalia, Golf, ecc)

This also enable La Gazzetta dello Sport to reach a wider and @ G

Pl b )

larger audience.
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rcs @O

GAZZETTA DELLO SPORT
PRIME TIME SPORT EVENTS

50.000 VISITORS
115 EVENTS

STESTIVAL [P

Gazzetta Sport Awards celebrate the
italian sports stars. A public vote (readers
tello SPORT 3 Mil VIDEO VIEWS ON GAZZETTA.IT of Gazzetta) and a final jury judgement

) 1 Mil VIEWS ON FACEBOOK #}Z—F”FT\ will decree the winners and reward them
(Q{3%UHIN 18,8 Mil IN READERS REACH bl;ORTL during the Gran Gala tv show.
TRVRERIAE 80 Mil IMPRESSIONS ON GAZZETTA.IT

OTTOBRE2018 THENTS '

’l)l
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rcs @O

GAZZETTA DELLO SPORT
DIGITAL PERFORMANCES

LaGazzettadelloSport <7

Tuttoilrosa “-} della vita

-

Rororeor® - 338.000 Daily Audience

Gorereassperi 312 000 1725000



CAIROCOMMUNICATION

@ I.!.n;llrlm ReadersSeptDec2018

GAZZETTA DELLO SPORT AND CORRIERE DELLA SERA
MOST WIDELY READ NEWSPAPERS IN ITALY

The recent publication #&udipresssurvey confirm the leadership Gazzettadello Sport and

Corrieredella Sera, the newspapers most read in Italy 23
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CAIROCOMMUNICATION

rcs @O

NEWSPAPER ITALY
ADVERTISING REVENUES

1,7

2017 2018

In a tough markeiNewspaper6.2%, Magazines8.2%/JanDec Nielsen daje@dvertising revenues are

growing yoy, thanks also to positive effects of constant publishing enlargement and enrich
24



CAIROCOMMUNICATION

FY 2018(JanuaryDecembe)
@ EUR million
o — RCS SPORT EVENTS
RCS>port GROWTH IN REVENUES AND MARGINS
oS %
Girodtalia Qé Tirrena Adriaica
|| smbardia

éﬁﬁ R e

Q) 1.))

B LSS 10,
MilaneSanremo “"Po‘?."."”' HIeS

Revenues

* [FRS 15 effectincluded
25



CAIROCOMMUNICATION
FY 2018(JanuaryDecembe) @

UNIDAD EDITORIAL
TIMELINE 2018

[Mnm:ncuara’-} MARCA Claro”
IN COLOMBIA M‘ESTYUNG IN ARGENTINA l%%!é f
motor DIARIO MEDICO d¥del
RESTYLING

0 €2

RESTYLING
ACTUALIDAD
} ECONOMICA
RESTYLING

ESI (IVIEND

CORREQ 4
FARMAGEUTICO
RESTYLING

|

SITE USER EXPERIENCE
ENHANCED
Expansion

26



CAIROCOMMUNICATION

FY 2018(JanuaryDecembe) @ .
UNIDAD EDITORIAL
STRONG GROWTH IN MARGINS
@ REVENUES
@ EBITDA

§39% )

The strong growth of 2018 Ebitda is mostly related to a positive contribution of
revenues (+22,9%) and tacantinuos commitment to pursue efficiency.

27



FY 2018(JanuaryDecembe) @

CAIROCOMMUNICATION

Ebitda

Ebitda margin

EUR million

UNIDAD EDITORIAL
EBITDA TREND

2 1 44,7
29,3 ’
|

2015 2016 2017 2018

*NET IFRS 15 EFFECT 28



CAIROCOMMUNICATION

FY 2018(JanuaryDecembe) @

UNIDAD EDITORIAL
ADVERTISING REVENUES

EUR million

§3,5% )

The positive result of advertising revenues are mostly related to digital, repregédtirgg the
total adv revenues (YoY10.6%).

29
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FY 2018(JanuaryDecembe) @

UNIDAD EDITORIAL
FIRST PUBLISHER IN DIGITAL AUDIENCE

User(00

Monthly Unic Users(000)

1 UNIDAD EDITORIAL 26.370 +9,4%

2 PRISA 24 440

ELOMUNDO

3 VOCENTO 23.370

nnnnn
.....

30



CAIRO COMMUNICATION
2019 @

RCS
NEW PROJECTS FIRST HALF 2019

ACADEMY
BUSINESS 8CH00L [uﬁm&[t}ﬂlﬂillllﬂ}

OPEN DAY
MOTOR CHANNEL

e T

NEW CONCEPT SITE

CONTENT ENHANCED

{ abatagelosp }

? q
I’Economia
AMICA [ lerges } LabazzettadelloSport
NEW CONCEPT —— NEW DIGITAL et
: PLATFORM PRACTISED SPORT
Tm_";?__"}!,"m CHANNELL

31



CAIROCOMMUNICATION

9 Month 2018 Januaryauly) @

EUR million

CAIRO EDITORE

@ REVENUES

. EBITDA

. EBIT

' NET PROFIT
69

Cairo Editore strengthenedhe resultsof its titles, worked on improving the levels of efficiency reachedn
containing production, publishing and distribution costs,and continuedto achievepositive results 2018
resultswere negativelyimpactedby the launch cost of EnigmisticaMia (around0,50M). Net of Ifrs 15
effectsgrossrevenuesould haveamountedo 65M.

32
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caRO EDITORE @O

(000Copieg

WEEKLY MAGAZINES NEWSSTAND SALES
January Decembef018

1.250
2.440 A
560 555
e
— RCS . - U L&spresso I-I EARST

UNIVERSC

<>

CAIROEDITORE

33
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caRO EDITORE @O

WEEKLY MAGAZINES NEWSSTAND SALES
January Decembef018

MARKET SHARE

<> ) S —
carornrront: 3190 (;.m{oﬁ'l-om; +RCS = 45%
30% in 2017 43% in 2017

B CAIRO EDITORE
B rcs
B OTHERS

34
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caRO EDITORE @O

WEEKLY MAGAZINES NEWSSTAND SALES

January Decembef018
MARKET SHARE

FAMILY MAGAZINES

& o [ 53% I &F 1w [ + oeex & 53

Source: ADS

B CAIRO EDITORE
B rcs
B OTHERS

35
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CAIRO EDITORE @D

CAIRO EDITORE
ADVERTISING PERFORMANCES

ADVERTISING REVENUES N. CLIENTS*
2015 2018 P %2018vs 2015 2018 vs 2015
CAIRO 26,8 mio 26,2 mio -H— + 200
MARKET 381mio 317 mio -16,8% -195
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CAIRO EDITORE @D

CAIRO EDITORE
ADV REVENUES: TOP CONTRIBUTION 2018 vs 2015

NUOVO TOURISM NATURAL STYLE
+39% +4% +1%
wld RO e \TLD )

COMPETITORS COMPETITORS COMPETITORS COMPETITORS
-16,4% -10,4% - 1% -22,3%

Source: FcP 37
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CAIROCOMMUNICATION

TVNETWORK @D

LAY
AUDIENCE SHARE GROWTH

JAN-DEC 2018

ALL DAY =~/ 3, (n +28%
PRIME TIME v / 4,9)/0 +3694, 6th Channel

Source: Auditel 39
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CAIROCOMMUNICATION

TVNETWORK @D

NEW TARGET PROFILE
SPENDING POWER

High 10%
Medium-High 20%
Medium 35%
Medium-Low 20%

Low 15%

OOOOO : Auditel/ BANCA DO6I TALI A 40



CAIROCOMMUNICATION

TVNETWORK @D —

HIGH/MEDIUM -HIGH INCOME AUDIENCE
» / PRIME TIME AUDIENCE SHARE

LA7: 4th CHANNEL

1 RAI 1 19,6% 5 RAI 3 6,8%
2 CANALE 5 11,4% 6  ITALIA 1 4,1%
3 RAI 2 7,5% 7 RETE 4 3,8%

4 Ly / (., 2%

\)/

Source: Auditel Sept Dec2018 2030-22:30 41
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CAIROCOMMUNICATION

TVNETWORK @D

Source: Auditel Sept Dec2018 20:3622:30

HIGH INCOME AUDIENCE
PRIME TIME AUDIENCE SHARE

LA7: 3th CHANNEL

RAI 1 20,1% 5 RAI 3

CANALE 5 9,6% 6 RETE 4

4 3,54 7 ITALIA1L

RAI 2 7,9%

SH%

6,9%

3,9%

3,1%

42
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CAIROCOMMUNICATION

TVNETWORK @D

AUDIENCE
| / N 2018vs YOY
Share Share
DAILY PRIME TIME
ADULTS 25-54 +34% +41%
RP 2554 +39% +47%
ADULTS 1834 +43% +47%

Source: Auditet 2018 vs 2017 Prime Time 20:22:30 43



CAIROCOMMUNICATION

TVNETWORK @D

DAYTIME SHOWS

; | AUDIENCE SHARE TREND
o 2018 vs 2017

ﬁ «:
OMNIBUS  COFFEEBREAK LOARI A CHE TU@®MRI A CHE TI R 13:30 TAGADAG
OGGl
SHARE 4.8% 5,2% 6,9% 5,3% 4,1% 3,6%
VS 2017 +22% +24% +31% +41% +15% +46%

Source: Auditel 44
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TVNETWORK @D

PRIMETIME SHOWS
SHARE% ANNO 2018 vs YOY

2 & A

NON EO6LOARENBI MARTEDI 6 PIAZZA PROPAGANDA
TG LA 7 SERA OTTO E MEZZO oL ® CULITA LIVE
SHARE 5,8% 7,1% 7% 7,4% 5,9% 4 6%
2017
NCIVIDUI +8% +23% +160% +48% +36% +91%

Source: Auditel 45



