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1. Valuation principles and criteria adopted in preparing the Interim Management
Report at 31 March 2015

The financial statements in this Interim Managenkeport have been prepared following the
reclassified statements usually adopted for theé®@ors’ Report” and in accordance with
international accounting standards.

The consolidated and separate income statementefign 1Q15 are shown versus 1Q14.
Statement of financial position and net equity fegiappearing in the financial statements are
compared with the figures of the consolidated aphgate financial statements at 31 December
2014.

The quarterly financial statements at 31 March 2B4%e been prepared net of tax and tax
effects.

During the period under review, the consolidatiamope remained unchanged versus the
situation at 31 December 2014.

In this Interim Management Report, in order to [deva clearer picture of the financial
performance of the Cairo Communication Group, leEsief the conventional financial
indicators required by IFRS, a numberatternative performance indicatorsare shown that
should, however, not be considered substitutelasfe adopted by IFRS.

The alternative indicators are:

- EBITDA: used by Cairo Communication as a target to momit@rnal management, and in
public presentations (to financial analysts andegtors). It serves as a unit of measurement to
evaluate Group and Parent operational performawith, the EBIT, and is calculated as
follows:

Profit from continuing operations, pre tax

+/- Net finance income

+/- Share in associates

EBIT- Operating profit

+ Amortization & depreciation

+ Bad debt impairment losses

+ Provisions for risks

EBITDA - Operating profit, before amortization, depreciation, write-downs and
impairment losses

The Cairo Communication Group also considersnittefinancial position as a valid indicator

of the Group’s ability to meet financial obligatEgrboth current and future. As can be seen in



the table used in this Interim Management Repadnickvdetails the equity figures used for the
calculation of Group net financial position, thigure includes cash and other cash equivalents,
bank deposits, securities and other current firmragsets, reduced by current and non-current

bank borrowings.

2. Group performance

In 1Q15, the Cairo Communication Group operated: as

= publisher of magazines and books (Cairo Editoredfidie Giorgio Mondadori and Cairo
Publishing);

= TV (La7, La7d) and Internet (La7.it, TG.La7.it) pisher;

= multimedia advertising broker (Cairo Pubblicitaj the sale of advertising space on TV, in
print media, on the Internet and in stadiums.

In January 2015, the Group company Cairo Networkickv took part in 2014 in the tender

procedure opened by the Ministry of Economic Depelent for the assignment of rights to use

TV frequencies for digital terrestrial broadcastisgstems, winning the rights to use a lot of

frequencies (“mux") for a period of 20 years, eatewith El Towers S.p.A. (“EIT”) into the

agreements for the realization and subsequent tenng-technical management in full service
mode (hospitality, service and maintenance, udaraddcasting infrastructure, etc.) of the mux.

The agreements provide, among other things, for:

- a transitional phase, which will see the realizatamd start-up of the mux and the initial
operations, which will run from the date the agreata were signed to 31 December 2017,
and an operational phase of the mux lasting 17syéam 2018 to 2034);

- the right to free withdrawal of Cairo Network stag from 1 January 2025;

- guaranteed coverage at full performance of at 18486 of the population, in line with
national muxs with greater coverage;

- consideration to EIT:

0 during the transitional phase (2015-2017), amogntm a total of Euro 11.5
million for the full three-year period;
o at full performance (starting from 2018), amountiiogEuro 16.3 million per
year.
These amounts include compensation for the avétiabf the transmitters;

- an annual consideration from EIT to Cairo Netwastarting from 2018, ranging between

Euro 0 up to Euro 4 million, in the event that thailable bandwidth on the mux is not fully

used by Cairo Network.



With the acquisition and realization of the muxe tBairo Communication Group will start

activities as a network operator and have at itereamous disposal a broadcasting capacity of

about 22.4 Mbps versus the current 7.2 Mbps leagkidh can be used to broadcast the La7 and

La7d channels from 2017, to broadcast new charifittls Company were to launch any, or even

lease them to third parties as early as 2016.

In 1Q15, the general economic and financial contedrked by a high degree of uncertainty,

continued to report negative effects. To date,elremains uncertainty over the period required

for a return to normal market conditions.

Based on the AC Nielsen figures, advertising invesits in Italy in the January-March three-

month period of 2015 amounted to approximately Eugobillion, down 2.1% versus the same

period last year.

The analysis by media shows that in the JanuanciM#mree-month period of 2015:

= the magazine advertising market dropped by 3.9%ugef014, when in the same three-
month period it had slid by 14.6% versus 2013,

= the TV advertising market fell by 2% versus 2014ew in the same three-month period it
had increased by 2% versus 2013.

The uncertainty factors in the short-medium ecomamim also hit magazine sales figures.

In 1Q15, despite such an economic context in gérard specifically of its relevant markets
(advertising and publishing), and despite the degworted by advertising revenue caused by the

market trend, the Cairo Communication Group:

- achieved a strong growth in results in the magaznblishing segment, with gross
operating profit(EBITDA) and operating profitEBIT) increasing by approximately 35%
and 40% respectively versus 1Q14 and reaching BuZomillion and Euro 3 million,
confirming the high circulation levels of the pudations, and worked on improving the
levels of efficiency reached in containing cost®uction, publishing and distribution);

- continued to work on strengthening the results had tationalization and cost-curbing

measures achieved in the TV publishing segment)(lteZ013 and 2014.

In 1Q15, consolidated gross operating prdEBITDA) and operating profi{EBIT) came to
approximately Euro 2.6 million and Euro 0.7 milligguro 5.8 million and Euro 4.6 million in
1Q14). Profitattributable to the owners of the parent camepjaraimately Euro 1.9 million
(Euro 4.9 million in 1Q14). Specifically:



- in themagazine publishing segmentgross operating prof(EBITDA) and_operating profit

(EBIT) came to Euro 3.2 million and Euro 3 milligguro 2.4 million and Euro 2.1 million
in 1Q14). The period under review confirmed the edbenit circulation results, with
circulation revenue increasing to Euro 17.7 mill{&uro 17.5 million in 1Q14);

- in the TV publishing segment (La7) the Group continued to work on strengthening the
results of the rationalization and cost-curbing sueas achieved in 2013 and 2014. As a

result of the trend of advertising revenue, grogsrating profit(EBITDA) and operating

profit (EBIT) came to a negative figure of approximatBlyro -1.4 million and Euro -2.7
million. Given the characteristics of La7’s prograing schedule and distribution of
advertising revenue over the year, the first quarteially has a higher percentage of costs
incurred for in-house productions on revenue, caeghdo the rest of the year. Operating
profit (EBIT) benefited in the consolidated financialtetaents from lower amortization and
depreciation of Euro 3.5 million, due to the writewn of tangible and intangible assets
made in 2013 in the purchase price allocation ef itivestment in La7. In 1Q14, gross
operating profit(EBITDA) and operating profi{EBIT) came to approximately Euro 0.8
million and Euro 0.3 million and _operating profiEBIT) benefited in the consolidated
financial statements from lower amortization angrdeiation of Euro 7.6 million. Mention
should be made that in 1Q13 - when La7 had not beeluded yet in the scope of
consolidation of the Cairo Communication Grouposgroperating loss of La7 had amounted
to approximately Euro 15.8 million;

- in the advertising segment gross operating profdEBITDA) and _operating profi{EBIT)

came to Euro 0.8 million and Euro 0.5 million (El@ million and Euro 2.2 million in
1Q14). In 1Q15, gross advertising sales on La7lawt channels amounted to Euro 35.2
million (Euro 40.1 million in 2014).

Regarding weeklies, with over 1.8 million averaggies sold in the January-March three-month
period of 2015, the Group retains its positiontesleading publisher in copies of weeklies sold

at newsstands, with an over 25% market share.

In 1Q15, La7’'s average all-day share was 3.13% 38d% in prime timgfrom 8:30 PM to
11:30 PM), with a high-quality target audience. d'a/share was 0.45%. The audience figures of
the channel’'s news and discussion programmes - aacthe 8 PM newscast (5%), “Otto e
mezzo” (5%), “Piazza Pulita” (3.8%), “Crozza neleBa delle Meraviglie” (8.3%) “Servizio

Pubblico” (5.5%), “Le invasioni Barbariche” (3%)Cbffee Break” (4.5%), “Omnibus” (4%),



“La Gabbia” (3.3%), “L’'aria che tira” (5.5%), “Beaglio Mobile” (4.6%), and “Di martedi”

(5.2%) - were positive.

3. Consolidated income statement figures
The mainconsolidated income statement figures 1Q15 can be compared as follows with
those of 1Q14:

(€ thousands) 31/03/2015 31/03/2014
(Quarter) (Quarter)
Gross operating revenue 60,155 65,878
Advertising agency discounts (5,714) (6,589)
Net operating revenue 54,441 59,289
Change in inventory 4 (55)
Other revenue and income 3,993 2,650
Total revenue 58,438 61,884
Production cost (41,519) (41,018)
Personnel expense (14,307) (15,087)
Gross operating profit (EBITDA) 2,612 5,779
Amortization, depreciation, provisions and impainnesses (1,863) (1,121)
EBIT 749 4,658
Net financial income 161 730
Income (loss) on investments 0 0
Pre-tax profit 910 5,388
Income tax 1.019 (473)
Non-controlling interests (2) (4)
Profit from continuing operations attributable to the owners of
the parent 1,927 4,911
Profit from discontinued operations attributablétte owners of
the parent -
Profit attributable to the owners of the parent 1927 4,911

In 1Q15, consolidated gross reverar@ounted to approximately Euro 64.1 million (EG&5

million in 2014). Consolidated gross operating irdEBITDA) and operating profilfEBIT)

came to approximately Euro 2.6 million and Euro fiflion (Euro 5.8 million and Euro 4.6
million in 1Q14). Consolidated proftame to approximately Euro 1.9 million (Euro 4.Blion

in 1Q14).

As mentioned earlier, in 1Q15 operating prdBIT) in the TV publishing segment (La7)

benefited in the consolidated financial statemdis lower amortization and depreciation of

Euro 3.5 million, due to the write-down of tangilded intangible assets made in 2013 in the
purchase price allocation of the investment in L. the same reason, in 1Q14, operating profit
(EBIT) in the TV publishing segment (La7) benefitedthe consolidated financial statements

from lower amortization and depreciation of Euré fillion.



The Groupstatement of comprehensive incomean be analyzed as follows:

(€ thousands) 31/03/2015 31/03/2014
(Quarter) (Quarter)

Consolidated statement of comprehensive income

Profit attributable to owners of the parent 1,927 4,911

Other non-reclassifiable items

of the comprehensive income statement

Actuarial profit (loss) from defined benefit plans - -
Tax effect - -

Total comprehensive income for the year 1,927 4911

The Group’s performance can be read better by aimgthe 1Q15 results byain business
segment (magazine publishing, advertising, TV publishinga?), network operator (Cairo

Network) and Il Trovatore) versus those of 1Q14:

31/03/2015 mﬁgﬁ% Advertising pub-lli—;/hing Trovatore l: ;et‘g)tgkr Ignrt;ﬁ;) Total

(€ thousands) L Ngt:\;gi) unaﬁggated

Gross operating revenue 21,674 39,939 25,617 232 -(27,307) 60,155
Advertising agency discounts - (5,714) - - - - B
Net operating revenue 21,674 34,225 25,617 232 - 27,807) 54,441
Change in inventory 4 - - - - - 4
Other income 515 125 3,353 - - - 3,993
Total revenue 22,193 34,350 28,970 232 - (27,307) 8,438
Production cost (14,398) (31,775) (22,463) (190) - 27,307 (41,519)
Personnel expense (4,585) (1,753) (7,948) (21) - - (14,307)
Gross operating profit (EBITDA) 3,210 822 (1,441) ? - - 2,612
Amortization, depreciation, provisions (216) (363) (1,284) (1,863)

and impairment losses

EBIT 2,994 459 (2,725) 21 - - 749
Income (loss) on investments - - -

Net financial income (25) 6) 192 - - - 161
Non-recurring income from acquisition

of La7 S.r.l. -

Pre-tax profit 2,969 453 (2,533) 21 ) ) 910
Income tax (990) (189) 2,206 8) - - 1.019
Non-controlling interests - (2) - - 2)
Profit from continuing operations 1,979 264 (327) 11 - - 1,927

attributable to the owners of the
parent

Profit / (loss) from discontinued
operations

Profit 1,979 264 (327) 11 - - 1,927




31/03/2014 Magazine Advertising TV Trovatore Network Intra- Total

publishing publishing operator group
(€ thousands) La7 (Cairo and

Network)  unallocated

Gross operating revenue 22,105 45,788 28,518 214 -(30,747) 65,878
Advertising agency discounts (6,589) - :2)3)
Net operating revenue 22,105 39,199 28,518 214 30,747) 59,289
Change in inventory (55) (55)
Other income 552 380 1,718 - 2,650
Total revenue 22,602 39,579 30,236 214 (30,747) 1,884
Production cost (15,433) (35,378) (20,779) (175) 30,747 (41,018)
Personnel expense (4,785) (1,588) (8,705) 9) (15,087)
Gross operating profit (EBITDA) 2,384 2,613 752 30 5,779
Amortization, depreciation, provisions (251) (461) (409) (1,121)
and impairment losses
EBIT 2,133 2,152 343 30 4,658
Income (loss) on investments - - -
Net financial income 30 200 500 - 730
Non-recurring income from acquisition
of La7 S.r.l. -
Pre-tax profit 2,163 2,352 843 30 5,388
Income tax (876) (839) 1,253 1) - (473)
Non-controlling interests (4) (4)
Profit from continuing operations 1,287 1,513 2,096 15 - 4,911
attributable to the owners of the
parent
Profit / (loss) from discontinued
operations
Profit 1,287 1,513 2,096 15 - 4,911

4. Consolidated statement of financial position

The main figures of the consolidatsthtement of financial positionat 31 March 2015 can be

analyzed versus the situation at 31 December 2014:

(€ thousands) 31/03/2015 31/12/2014
Balance sheet

Property, plant and equipment 2,995 3,069
Intangible assets 59,205 56,871
Financial assets 1,967 1,175
Deferred tax assets 3,705 3,983
Net current assets (29,635) (19,071)
Total assets 38,237 46,027
Non-current borrowings and provisions 43,461 43,741
(Net financial position)/Net debt (133,502) (124196
Equity attributable to the owners of the parent 8,220 126,311
Equity attributable to non-controlling interests 38 36
Total equity and liabilities 38,237 46,027
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At their Meeting on 28 April 2015, the shareholdepproved the distribution of a dividend of
0.27 Euro per share, inclusive of tax, with coumptetachment date on 11 May 2015 (made
payable on 13 May 2015). At 31 March 2015, this ampequal to Euro 21.2 million, was still

included in the equity reserves.

The Cairo Communication Group:

- is not exposed to liquidity risk, in that on onendasignificant financial resources are
held, with a net available positive financial pmsitof Euro 133 million whilst on the
other hand, it generates positive cash flows itréditional segments.

- IS not basically exposed to currency risk, wheregerest rate risk affects the yield on
available cash (Euro 157.3 million) and the costhgf bank loan (Euro 23.8 million)
obtained by Cairo Network; the Group makes limitage of financial hedging
instruments to hedge currency risk on the acqarsitf TV rights from film studios.

- is partly exposed to credit risk, primarily in rieten to its advertising sales activities.
This risk is however mitigated by the fact that esyxe is distributed across a large
number of customers and that credit monitoring @trol procedures are in place. The
client concentration/advertising revenue ratio nas basically changed versus prior
years. The prolonged short and medium-term econamizertainty may, however,

impact negatively on the quality of credit and @mgral payment terms

In 2015, as part of the share buy-back plans, eastrry shares were sold or purchased. At 31
March 2015, Cairo Communication held a total of 19 treasury shares, or 0.001% of the share

capital, subject to the provisions of art. 2357dkthe Italian Civil Code.

5. Changein the consolidated net financial position
The consolidatedet financial position at 31 March 2015, versus the situation at 31 Deeemb

2014, can be summarized as follows:

(€ thousands) 31/03/2015 31/12/2014 Change

Cash and cash equivalents 157,252 149,061 8,191
Current financial assets - - -
Bank loans (23,750) (25,000) 1,250
Total 133,502 124,061 9,441

The bank loan granted by Unicredit S.p.A. and use@airo Network to partly pay the rights of

use of the TV frequencies, is secured by a guagasgeied by the parent Cairo Communication,
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and calls for the payment of an interest rate etudhe 3-month Euribor plus 225 basis points
and certain constraints (negative pledges) and domants (covenants) on the part of the
company, which are typical of these transactions.

At 31 March 2015, the net financial position of Le&me to Euro 108 million, increasing versus
31 December 2014 (Euro 106.5 million). Under thetarct to acquire the entire share capital of
La7, entered into in April 2013, for a period of 2donths following acquisition, Cairo
Communication undertakes to use the financial nessuresulting from the contribution received
from Telecom Italia Media in the exclusive interebta7 and to restructure the company, and to

not distribute dividends or reserves of La7.

6. Revenue

The breakdown ofgross operating revenuein 1Q15, split up by main business segment
(magazine publishing, advertising, TV publishin@a{l, network operator (Cairo Network) and

Il Trovatore) can be analyzed as follows by comuathe amounts in 1Q14:

Gross revenue Interim Management Report at 31/03/2015
(€ thousands)
Magazine Advertising TV Trovatore  Network Intra-group Total
publishing publishing operator eliminations
(La7) (Cairo and
Network)  unallocated
Magazine over-the-counter 17,689 - - - - - 17,689
sales
Print media advertising 3,394 4,476 - - - (3,340) 4,530
TV advertising - 34,252 24,899 - - (23,499) 35,652
Stadium signage - 860 - - 860
Internet advertising - 201 155 3 - (113) 246
Revenue from concession of - - 298 - - - 298
programming schedule spaces
Other TV revenue - - 265 - - - 265
Subscriptions 732 - - - - 732
Books and catalogues 150 - - - - 150
Other revenue - 150 229 - (355) 24
VAT relating to publications (291) - - (291)
Total gross operating 21,674 39,939 25,617 232 (27,307) 60,155
revenue
Other revenue 515 125 3,353 - - - 3,993
Total revenue 22,189 40,064 28,970 232 (27,307) 64,148
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Gross revenue Interim Management Report at 31/03/2014
(€ thousands)
Magazine Advertising TV Trovatore  Network Intra-group Total
publishing publishing operator eliminations
(La7) (Cairo and
Network)  unallocated
Magazine over-the-counter 17,521 - - - - - 17,521
sales
Print media advertising 4,058 5,388 - - - (4,046) 5,400
TV advertising - 39,265 27,654 - - (26,293) 40,626
Stadium signage - 792 - - - - 792
Internet advertising - 193 73 4 - (73) 197
Revenue from concession of - - 286 - - - 286
programming schedule spaces
Other TV revenue - - 505 - - - 505
Subscriptions 715 - - - - - 715
Books and catalogues 103 - - - - - 103
Other revenue 5 150 210 - (335) 30
VAT relating to publications (297) - - - - (297)
Total gross operating 22,105 45,788 28,518 214 - (30,747) 65,878
revenue
Other revenue 552 380 1,718 - 2 - 2,650
Total revenue 22,657 46,168 30,236 214 2 (30,747) 68,528

PRINT MEDIA PUBLISHING

CAIRO EDITORE - CAIRO PUBLISHING

In 1Q15, Cairo Editore strengthened the resultissgbublications and worked on improving the

levels of efficiency reached in containing prodanti publishing and distribution costs.

Specifically, in 1Q15:

- the operating results of the Group’s publishingseigt increased sharply versus 1Q14,

- it confirmed the excellent circulation results, wiirculation revenue increasing to Euro

17.7 million versus Euro 17.5 million in 1Q14,

- Group gross advertising revenue amounted to Eutomdllion (Euro 5.3 million in

1Q14).

In 1Q15, gross operating profiEBITDA) and_operating profi(EBIT) came to Euro 3.2 million

and Euro 3 million, up by approximately 35% and 4@8tsus 1Q14 (Euro 2.4 million and Euro

2.1 million).

The Group weeklies confirmed the excellent cirdalatresults achieved, with an average ADS

circulation in the January-March three-month perd@015 of 528,505 copies for “Settimanale
DIPIU”, 333,946 copies for “DIPIU’ TV", 171,266 cigs for “Settimanale DIPIU’ e DIPIU'TV
Cucina”, 183,268 copies for “Diva e Donna”, 207,k®pies for “Settimanale Nuovo”, 118,560

copies for “F”, 153,330 copies for “TVMia” and 1288 copies for “Settimanale Giallo”,
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reaching a total of over 1.8 million average copsedd, and making the Group the leading

publisher in copies of weeklies sold at newsstawith, an over 25% market share.

As far as circulation is concerned, the featureghef Group’s publications and the Group

strategy help maintain a strong lead over compgstim the current publishing market.

Specifically:

- cover prices of the weeklies are lower, some hadf price of those of the main
competitors; this gap increases appeal and allpasesfor potential price increases,

hence for increased profitability;

- sales are mostly over-the-counter (95%), with aimmiim impact of revenue generated
by gifts and sundry editorial material (approxintat2% on total publishing revenue,
including advertising), whose sales figures havilapeed in the publishing segment;
the Group has opted to focus on the quality ofpitdblications; in 1Q15, gross
advertising revenue generated by the Group’s patidios accounted for 20% (26% in
2014) - an extremely low figure if compared wittethevenue breakdown of other
major publishing groups, therefore based to a teegtent on the economic cycle -
while the remaining 80% (74% in 2014) came fromedirsales and subscriptions,

proof of the high editorial quality of publicatigns

- weekly magazines, which account for approximated$e9of total publishing sales
revenue, are sold as single copies and not bundtbdother weeklies and/or dailies to

bolster sales;

- the remarkable sales volumes achieved, both inlateseerms and versus Cairo
Editore’'s competitors, make the advertising pagéghlh appealing in terms of
advertising cost per copy sold (equal to the diffele between the price of the
advertising page and copies sold), currently lowlean the publications of its

competitors.

In 2015, Cairo Editore will continue to pursue oppaities to optimize production, publishing
and distribution costs, which mainly regarded niegiains for the reduction of paper costs, the

optimization of bordereau costs, and the revisioceotain corporate processes.

ADVERTISING
Looking at the advertising segment, in 1Q15 thercC&ommunication Group continued to

operate as advertising broker - with its subsidi@airo Pubblicita - selling space in the print
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media for Cairo Editore (“For Men Magazine”, “NaaliStyle”, “Settimanale DIPIU™, “DIPIU’
TV” and weekly supplements “Settimanale DIPIU’ ePDJ)'TV Cucina” and “Settimanale
DIPIU’ e DIPIUTV Stellare”, “Diva e Donna”, “TV Ma”, “Settimanale Nuovo”, “F” and
“Settimanale Giallo”), the Editoriale Giorgio Mondiari division (“Bell'ltalia”, “Bell’Europa”,

“In Viaggio”, “Airone”, “Gardenia”, “Arte” and “Aniquariato”) and for Editoriale Genesis
(“Prima Comunicazione” and “Uomini e Comunicaziopdor the sale of advertising space on
TV for La7 and La7d, and for Turner Broadcastingri@on Network, Boomerang, CNN), on the
Internet (La7.it, TG.La7.it, Cartoon Network.it)dafor the sale of stadium signage and space at
the Olimpico in Turin for Torino FC.

In 1Q15, total gross advertising revenue, whichludes TV advertising revenue invoiced
directly by La7 (Euro 1.5 million), came to appnmstely Euro 41.5 million. Specifically, gross
advertising revenue on La7 and La7d channels araduntEuro 35.2 million (Euro 40.1 million
in 2014).

Mention should be made that in 1Q14, the compagatiriod, advertising revenue on La7 and

La7d channels had increased by over 5% versusgheefachieved in 1Q13 (Euro 38.1 million).

TV PUBLISHING (La7)
The Group started operations in the TV publishiregdfin 2013, following acquisition from
Telecom lItalia Media S.p.A. of the entire shareiteyof La7 S.r.l. as from 30 April 2013, with

the upstream integration of its concessionaire Mass for the sale of advertising space,
diversifying its publishing activities previouslgdused on magazines.

At the acquisition date, the financial situationla&f7 had called for the implementation of a
restructuring plan aimed at reorganizing and sthe@mg the corporate structure and at curbing
costs, while retaining the high quality levels loé forogramming.

Starting from May 2013, the Group began to implenigsnown plan to restructure the company,
achieving, as early as the May-December eight-mpaetfod of 2013, a positive gross operating
profit (EBITDA) of Euro 3.7 million, and strengthed in 2014 the results of the cost
rationalization measures implemented during thateigonths of activity in 2013, succeeding in
achieving a positive gross operating profit (EBITDX Euro 9 million.

The trend of the results achieved by La7 is showihé chart below:
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In 1Q15, the Group continued to work on strengthgrihe results of the rationalization and cost-
curbing measures achieved in 2013 and 2014.

As a result of the trend of advertising revenuesgroperating profi{EBITDA) and_operating

profit (EBIT) came to a negative figure of approximatélyo -1.4 million and Euro -2.7 million.
Given the characteristics of La7’s programming sicie and distribution of advertising revenue
over the year, the first quarter usually has a dnighercentage of costs incurred for in-house
productions on revenue, compared to the rest ofd¢he.

Operating profit (EBIT) benefited in the consolidated financial tetaents from lower

amortization and depreciation of Euro 3.5 millichye to the write-down of tangible and
intangible assets made in 2013 in the purchase piiocation of the investment in La7.

In 1Q14, gross operating profiIEBITDA) and operating profitEBIT) came to approximately

Euro 0.8 million and Euro 0.3 million and for thaense reason operating profEBIT) benefited

in the consolidated financial statements from lowastortization and depreciation of Euro 7.6
million. Mention should be made that in 1Q13 - w7 had not been included yet in the scope
of consolidation of the Cairo Communication Grougress operating loss of La7 had amounted
to approximately Euro 15.8 million.

In 1Q15, La7’'s average all-day share was 3.13% 3B8d% in prime timgfrom 8:30 PM to
11:30 PM), with a high-quality target audience. d'a/share was 0.45%. The audience figures of
the channel's news and discussion programmes - aacthe 8 PM newscast (5%), “Otto e
mezzo” (5%), “Piazza Pulita” (3.8%), “Crozza neleBa delle Meraviglie” (8.3%) “Servizio
Pubblico” (5.5%), “Le invasioni Barbariche” (3%)Cbffee Break” (4.5%), “Omnibus” (4%),
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“La Gabbia” (3.3%), “L’'aria che tira” (5.5%), “Beaglio Mobile” (4.6%), and “Di martedi”

(5.2%) - were positive.

IL TROVATORE

In 2015, Il Trovatore continued operations, maiptpviding technological services to develop

and maintain the online platforms of the Group’mpanies.

NETWORK OPERATOR (CAIRO NETWORK)

As mentioned earlier, the subsidiary Cairo Netwtidk part in the tender procedure opened by

the Ministry of Economic Development for the assigmt of rights to use TV frequencies for
digital terrestrial broadcasting systems, subngtite binding bid and winning the rights to use a
lot of frequencies ("Mux") for a period of 20 yeahs January 2015Cairo Network and El

Towers S.p.A. (“EIT”) entered into the agreemeitstlfy for the realization and then long-term
technical management in full service mode (hodpjtalservice and maintenance, use of
broadcasting infrastructure, etc.) of the Mux. Wfihe acquisition and realization of the Mux,

the Cairo Communication Group will start operatianshe end of 2015 as a network operator.

7. Income statement figures of the Parent
The mainincome statement figures of Cairo Communication S_A. in 1Q15 can be compared

as follows with those of 1Q14:

(€ thousands) 31/03/2015 31/03/2014
(Quarter) (Quarter)

Gross operating revenue 26,166 30,246
Advertising agency discounts - -
Net operating revenue 26,166 30,246
Other revenue and income 39 85
Total revenue 26,205 30,331
Production cost (25,085) (27,835)
Personnel expense (743) (724)
Gross operating profit (EBITDA) 377 1,772
Amortization, depreciation, provisions and impainnesses (60) (58)
EBIT 317 1,714
Net financial income 13 182
Income (loss) on investments - (1)
Pre-tax profit 330 1,895
Income tax (123) (626)
Non-controlling interests - -
Profit from continuing operations 207 1,269
Loss from discontinued operations -
Profit 207 1,269

17



In 1Q2015, Cairo Communication continued to openat&€V advertising sales (La7, La7d and
theme channels Cartoon Network, Boomerang and CHMN) on the Internet through its
subsidiary Cairo Pubblicita on a sub-concessiotishas/oicing advertising spaces directly to its
customers and returning to the sub-grantor Cainmi@onication a share of revenue generated by
resources managed on a sub-concession basis. iSalcif

- gross operating revenueas approximately Euro 26.2 million (Euro 30.3lioit in 1Q14);

- parent gross operating protEBITDA) was approximately 0.4 million (Euro 1.8llion in
1Q14);
- operating profi EBIT) was approximately Euro 0.3 million (Eurd Imillion in 1Q14);

profit was approximately Euro 0.2 million (Euro 1.3 nailiin 1Q14).

The Parent’statement of comprehensive incomean be analyzed as follows:

(€ thousands) 31/03/2015 31/03/2014

Statement of comprehensive income of the Parent 207 1,269
Profit for the year

Other non-reclassifiable items of the comprehensive income statement

Actuarial profit (loss) from defined benefit plans

Tax effect

Total comprehensive income 207 1,269

8. Statement of financial position of the Parent
The main figures of thetatement of financial positionof Cairo Communication S.p.A. at 31

March 2015 can be analyzed versus the situatiGi &tecember 2014:

(€ thousands) 31/03/2015 31/12/2014
Balance sheet

Property, plant and equipment 442 457
Intangible assets 322 320
Financial assets 23,123 23,124
Other non-current assets 4,231 1,663
Net current assets (1,121) 7,325
Total assets 26,997 32,889
Non-current borrowings and provisions 1,493 1,485
(Net financial position)/Net debt (31,875) (25,768
Equity 57,379 57,172
Total equity and liabilities 26,997 32,889
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As mentioned in the notes to the consolidated siame of financial position, at their Meeting on
28 April 2015, the shareholders approved the thistion of a dividend of 0.27 Euro per share,
inclusive of tax, with coupon detachment date oiMHY 2015 (made payable on 13 May 2015).
At 31 March 2015, this amount, equal to Euro 21ifion, was still included in the equity

reserves.

9. Changein the net financial position of the Parent
Thenet financial position of the Parent at 31 March 2015, versus the sdoatt 31 December

2014, is summarized as follows:

(€ thousands) 31/03/2015  31/12/2014 Change
Cash and cash equivalents 31,875 25,768 6,107

Current financial assets - - i
Total 31,875 25,768 6,107

10. Transactions with parents, subsidiaries and associates

In 1Q15, transactions with related parties, inatgdivith Group companies, were not considered
to be atypical or unusual, and were part of thenang activities of Group companies. These
transactions were carried out on market terms,ntplkaccount of the goods and services
provided.

In 1Q15, the relations and transactions with theepaU.T. Communications and with its

subsidiaries can be analyzed as follows:

- the concession contract between Cairo Pubblicith Borino FC S.p.A. (a subsidiary of
U.T. Communications) for the sale of advertisingapat the Olimpico football pitch and
promotional sponsorship packages. This contractitezsin the payment in 1Q15 of Euro
0.7 million to the concession holder against reeenfi Euro 0.8 million net of agency
discounts. Cairo Pubblicita earned further comnaissiof Euro 23 thousand.

- the agreement between Cairo Communication S.p.A.Tawino F.C. for the provision of
administrative services such as bookkeeping, wprolvides for an annual consideration of
Euro 100 thousand;

- the agreement relating to the purchase of advegtispace at the Olimpico football pitch
between Cairo Editore and Torino F.C., for an ahnaasideration of Euro 100 thousand;

- the tax consolidation scheme.
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11. Events occurring after 1Q15 and business outlook

In 1Q15, despite the economic context in general specifically of its relevant markets
(advertising and publishing), marked by a highrdegof uncertainty, and despite the drop

reported by advertising revenue caused by the mtekad, the Cairo Communication Group:

- achieved a strong growth in results in the magaznblishing segment, with gross
operating profit(EBITDA) and operating profitEBIT) increasing by approximately 35%
and 40% respectively versus 1Q14 and reaching Bu2Zomillion and Euro 3 million,
confirming the high circulation levels of the pudations, and worked on improving the
levels of efficiency reached in containing cost®uction, publishing and distribution);

- continued to work on strengthening the results had tationalization and cost-curbing

measures achieved in the TV publishing segment)(ltceZ013 and 2014.

In the following months of 2015, the Cairo Commuion Group will continue to:

- pursue the development of its traditional segmémtagazine publishing and advertising
sales). Despite the economic and competitive bagkdgiven the high quality of the
publications and of the media under concessionGitmip considers it a feasible target to
continue to achieve positive operating results;

- work on strengthening the results of the ratioraion and cost-curbing measures achieved
in the TV publishing segment in 2013 and 2014.

However, the evolution of the general economicagitin could affect the full achievement of

these targets.

For the Board of Directors

Chairman Urbano Cairo
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Declaration, pursuant to art 154-bis paragraph 2 of Legislative Decree n. 58 of 24
February 1998 (T.U.F.)

The Financial Reporting Manager of Cairo Communmicas.p.A., Marco Pompignoli, declares,
pursuant to paragraph 2 of Article 154-bis of trensblidated Finance Law, that the accounting
information contained in this document is consisteith the underlying accounting documents,

books and records.

Financial Reporting Manager

Marco Pompignoli
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