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1. Valuation principles and criteria adopted in preparing the Interim Management
Statement at 31 March 2018
The financial statements in this Interim Managent&tiatement have been prepared following
the reclassified statements usually adopted forEhkectors’ Report” and in accordance with
international accounting standards.
The Interim Management Statement at 31 March 2@k8kdeen prepared in accordance with
the requirements set out in Borsa ltaliana Notioe #5687 of 21 April 2016: STAR Issuers:
information on interim management stateménts
The consolidated income statement figures in fusrter 2018 are shown versus first quarter
2017. Statement of financial position and equigufes appearing in the financial statements
are compared with the figures of the consolidatearitial statements at 31 December 2017.
The quarterly financial statements at 31 March 2@8for those at 31 March 2017, have been
prepared net of tax and tax effects.
The Interim Management Statement at 31 March 2@18, respect to the 2017 Annual Report,
incorporates the new IFRS 15 and IFRS 9, which ciaeeeffect as from 1 January 2018. For
both of these standards, the Company opted nastate comparative figures. Accordingly, it
should be noted that, with regard to consolidatedrine statement and balance sheet figures:
» the IFRS 15 impact on the figures in first qua26d8 produced an increase by Euro
14.4 million in net revenue (revenue from publioat Euro +30.9 million, advertising
revenue Euro -6.6 million, other revenue Euro f8ilion), with no effects on the first
guarter margin and on initial equity,
* the IFRS 9 impact produced a reduction in receamldf Euro 1.2 million, with a
consequent reduction of Euro 0.6 million (net af thx effect) in initial Group equity,
with no significant changes in income statemenirg in first quarter 2018.
The 2017 Annual Report provides an explanatiorhefvarious cases involved in the section
relating to the new accounting standards, refemiagnly: (i) for IFRS 15, to the presentation
of publishing revenue gross of the distribution gnarand the recognition in revenue solely of
the margin from foreign sporting events and (iif f6RS 9, to the recognition of further,
potential impairment losses on financial assetsyig from the application of the expected
credit loss model introduced by IFRS 9, supersettiegincurred credit loss model set out by
IAS 39.



In 2018, there were no changes to the scope ofotidaion from the consolidated financial

statements for the year ended 31 December 2017.

2. Alternative performance measures

In this Interim Management Statement, in order rtovjgle a clearer picture of the financial
performance of the Cairo Communication Group, lesi@f the conventional financial
measures required by IFRS, a numbealtérnative performance measuresare shown that
should, however, not be considered substitutelsasfe adopted by IFRS.

The alternative measures are:

- EBITDA: used by Cairo Communication as a target to momiigrnal management, and in
public presentations (to financial analysts anakgters). It represents a unit of measurement to
assess Group and Parent operational performangethey withEBIT, and is calculated as
follows:

Result from continuing operations, pre tax

+/- Net finance income
+/- Share in associates

EBIT - Operating profit

+ Amortization & depreciation

+ Bad debt impairment losses

+ Provisions for risks

+ Income (expense) from investments measured atyequ

EBITDA — Operating profit, before amortization, depreciation, write-downs and

impairment losses.

EBITDA (earnings before interest, tax, depreciatéord amortization) is not classified as an
accounting measure under IFRS, therefore, therieriéelopted for its measurement may not be
consistent among companies or different groups.

RCS defines EBITDA as operating profit (EBIT) befodepreciation, amortization and
impairment losses on fixed assets, and also insludeome and expense from investments
measured at equity.

The main differences between the two definitionEBfTDA lie in the provisions for risks and
in the allowance for impairment, included in thelEBA definition adopted by RCS, while

they are excluded from the EBITDA definition adaptey Cairo Communication.



Owing to the differences between EBITDA definitioadopted, in this Interim Management
Statement at 31 March 2018, consolidated EBITDAheen determined consistently with the
definition adopted by Cairo Communication.

The Cairo Communication Group also considers ribe financial position (net financial
debt) as a valid measure of the Group’s financial stmecdetermined as a result of current and

non-current financial liabilities, net of cash atabh equivalents and current financial assets.

3. Group performance

With the acquisition of the control of RCS in 20X&iro Communication has become a major

multimedia publishing group, with a stable, indegemt leadership, well-positioned to become

one of the main player on the Italian market, vatlstrong international presence in Spain, by

leveraging on the high quality and diversificatiah products in the dailies, magazines,

television, web and sporting events segments.

In first quarter 2018, the Group operated as a:

= publisher of magazines and books (Cairo Editoredfidie Giorgio Mondadori and Cairo
Publishing);

= TV (La7, La7d) and Internet (La7.it, TG.La7.it) pisher;

= multimedia advertising broker (Cairo Pubblicitaj tbe sale of advertising space on TV, in
print media, on the Internet and in stadiums;

= publisher of dailies and magazines (weeklies anaithiies) with the relating print and
online advertising sales, in Italy and in Spaimptigh RCS MediaGroup, also active in the
organization of major world sporting events;

= network operator (Cairo Network); January 2017 redrthe start of the broadcasting of La7

and La7d channels on the mux.

In the quarter under review, the general econométfanancial climate continued to be marked
by uncertainty.

Italy's economy in first quarter 2018 confirmed thgurn already witnessed in 2017, with GDP
growing by 0.3% versus the prior quarter. The rtesurks the 15th consecutive quarter of
economic expansion, albeit with a slight slowdownthie trend growth rate versus the same
quarter of the prior year, which closed at 1.4%frb.6% at the end of December 20ISTAT).

In Spain, a market of operation for RCS throughsitbsidiary Unidad Editorial, GDP grew by
0.7% in first quarter 2018 (preliminary figures ftdNE - National Institute of Statistics). In
annual terms, GDP grew by a more 2.9% than the Belfidrted at end 2017.



In first quarter 2018, the Italian advertising netrkell by 1.3%; the TV, magazine and daily
newspaper advertising markets dropped by 0.6%, hhth 9.3%, respectively. The online
segment grew by 2.5% versus 20AC(Nielsei.

In first quarter 2018, the Spanish advertising saharket fell by 1.6% versus 201i2f, Arce
Media). Specifically, the daily newspaper and magazinerket fell by 8.4% and 7.1%,
respectively, versus 2017. Advertising sales orlriternet, instead, increased by 9.9%.
Economic uncertainty in the short-medium term digtodaily newspaper and magazine sales
figures.

Looking at circulation in Italy, the print productarket continued its downturn in the first three
months of 2018. Specifically, the main national eyatist daily newspapers (with a circulation
above 50 thousand copies) reported a 6.9% dropirgulation in the three-month period
(including digital copies), while the main sportewspapers fell by 9.3% (including digital
copies) versus the same three months of 28D5(January-March 2018

The same trend was seen in Spain, with daily nepespsales down versus 2017. Cumulative
figures on circulation at March 20180JD) regarding generalist newspapers (generalist
newspapers with a circulation above 60 thousandesppbusiness newspapers and sports

newspapers indicate a drop, respectively, of 95%80 and 10%.

In first quarter 2018:

- RCS continued its relaunch, with margins growingregly versus the first quarter last
year, in line with the 2018 performance targetankis to the initiatives implemented to
maintain and develop revenue and to the ongoing&ficy actions that generated benefits
of approximately Euro 5.5 million in the quarten. first quarter 2018, RCS achieved a
profit of Euro 6 milliort (versus a loss of Euro 5.7 millibm first quarter 2017), reducing

its net financial debt by Euro 28.2 millibto reach Euro 259.2 million:

- the TV publishing segment La7 reported a sharpegme in La7’s audience (+21% in the
all-day share and +40% in prime time), which wasficmed in April and early May.
Advertising sales on La7 and La7d also rose it fjterter 2018 to reach Euro 36 million,
up by approximately 3.4% versus the figure achiewedirst quarter 2017 (Euro 34.8

million).

! Amounts and comparisons based on the RCS Interimalylement Statement at 31 March 2018 approved oay92d18



- the magazine publishing segment Cairo Editore posgi@sitive results, achieved high
circulation levels of the publications, and congduto work on improving the levels of

efficiency reached in containing costs (productiuhlishing and distribution).

Mention should be made that:

- this Interim Statement incorporates the new IFRSwvilllich came into effect as from 1
January 2018. The income statement figures of 2@48refore, cannot be directly
compared with the corresponding amounts of the qaaried last year. Specifically, if this
new standard had not been applied, gross revendesinquarter 2018 would have
amounted to Euro 287 million instead of Euro 30MWdth a difference of Euro 14.4
million, attributable to revenue from the sale aibfications of Euro +30.9 million, to

advertising revenue of Euro -6.6 million and toesthevenue of Euro -9.9 million,

- 2017 (post 31 March 2017) had seen the completidtheomeasurement of the fair value
of assets/liabilities acquired in the business daatibn of RCS; the result led also to a
different measurement of the assets and liabilittdsthe RCS Group from the
measurement shown at 31 March 2017, regarding fegelyi amortization and
depreciation, therefore operating profit (EBIT),eagplained further below in the Interim

Management Statement.

In first quarter 2018, Group consolidated grosenewe amounted to approximately Euro 301.4

million (comprising gross operating revenue of ER8d.3 million and other revenue and income
of Euro 10.1 million). Excluding from the companmswith the figures of first quarter 2017 the

effects arising from the adoption of the new IFFBSEuro +14.4 million) and discontinuity such

as the termination of a number of advertising sategracts with third-party publishers (Euro -
1.3 million), consolidated gross revenue would asitally in line (-1%).

Gross operating profit (EBITDA) and operating ptq#BIT) came to Euro 25.1 million and

Euro 10.1 million (Euro 18.3 million and Euro 1.7llan in the same quarter last year). These
margins in 2018 include net non-recurring incomeEafo 2.2 million (Euro 0O in first quarter
2017). Profit attributable to the owners of thegoh came to approximately Euro 3.4 million

(versus a loss of Euro 2.2 million in 2017).

Looking at the business segments, in first qua®d8:

- in the magazine publishing segment (Cairo Editore)gross operating profit (EBITDA)
and_operating profit (EBIT) came to Euro 1.7 mifliand Euro 1.4 million (Euro 2.5 million



and Euro 2.2 million in first quarter 2017). Regagdweeklies, with approximately 1.5
million average copies sold in the January-Maraled¢kmonth period of 201&ADS, Cairo
Editore retains its position as the leading pulglish copies of weeklies sold at newsstands,
with an approximately 30% market share. Includihg aiverage sales of titles out of the
ADS survey (the copies sold of “Enigmistica Pitdyerage copies sold were approximately
1.6 million;

- intheTV publishing segment (La7) the Group achieved gross operating profit (EBITDA

of approximately Euro -0.4 million, down versus {brgor year (Euro +0.2 million in first
guarter 2017) and was impacted also by increasegrgmming costs for approximately
Euro 1.9 million to improve programming quality, ih contributed to the strong growth of
the share. There is usually a certain time gap é&tvaudience trends and advertising sales
results. Given the characteristics of La7’'s prograng schedule and distribution of
advertising revenue over the year, the first quarseially has a higher percentage of costs
incurred for in-house productions on revenue, cortbdo the rest of the year. Operating
profit (EBIT) came to approximately Euro -2.9 nolti and benefited in the consolidated
financial statements, with respect to the sepdintmcial statements of La7 S.p.A., from
lower amortization and depreciation of Euro 0.5lioml, due to the write-down of tangible
and intangible assets made in 2013 in the purghése allocation of the investment in La7.

In 2017, operating profit (EBIT) had come to Eur®.l- million, benefiting in the

consolidated financial statements from lower amation and depreciation of Euro 1
million;
- in the advertising segment gross operating profit (EBITDA) and operating fitr¢EBIT)

came to Euro 1 million (Euro 0.7 million and Eur® nillion in 2017);

- in the network operator segment gross operating profit (EBITDA) and operating fitro

(EBIT) came to Euro 0.4 million and to Euro -0.1limn. (Euro 0.1 million and Euro -0.4
million in 2017);
- in the RCS segment in the consolidated financial statements of C&ammunication,

gross operating profit (EBITDA) and operating ptofEBIT) amounted to Euro 22.3

million? and Euro 10.7 million, rising sharply by Euro #fllion and Euro 9.3 million

versus first quarter 2017 (Euro 14.8 million andrd&d.4 million). Moreover, RCS’s

2 Mention should be made that RCS adopts a diffedefinition of EBITDA from the one used by the @Gai€ommunication Group, as
indicated in the above section “Alternative Perfanoe Measures”. As a result of these differench&hwlie in the provisions for risks and in
the allowance for impairment, amounting to Euromillion in the quarter - EBITDA shown in the RC&édrim Management Statement at 31
March 2018, approved on 9 May 2018, amounted to 2Qr2 million.



seasonality factors generally impact on the resflthe first and third quarters of the year.
Net operating revenue amounted to Euro 216.3 milliExcluding from the comparison with
the figures of first quarter 2017 the effects agsfrom the adoption of the new IFRS 15
(Euro +8.4 million) and discontinuity such as tleenination of a number of advertising
sales contracts with third-party publishers (Eut@®-million), on a like-for-like basis, an
overall decrease in revenue of Euro 4.2 million lddue reported versus the first quarter of
2017 (-2%).

In first quarter 2018, La7’s average all-day shaas 3.55% and 4.56% in prime tir(feom 8:30
PM to 11:30 PM), with a high-quality target audienta7d’s share was 0.48% (0.45% in prime
time). The audience figures of the channel’'s nemd discussion programmes - such as the
TglLa7 edizione delle 20 (5.5% from Monday to Frida@)ito e Mezzd6.4%), Piazzapulita
(5.3%),Coffee Break(4.5%),0mnibus(4.3%),L aria che tira (6.3%),Bersaglio Mobilg(3.7%),
diMartedi(7.1%), Tagada(3.1%) Propaganda Livé€3.9%),Atlantide(2.7%), andNon é I'Arena
(6.5%) - were highly positive.

In the first three months of 2018, La7’s all-dayashgrew by 21% and by 40% in prime time.
Advertising sales on La7 and La7d also rose in §jtsarter 2018 to reach Euro 36 million, up by
approximately 3.4% versus the figure achievedrst fjuarter 2017 (Euro 34.8 million).

La7 programmes continued to achieve excellent t®snl April 2018 too:Otto e Mezzawith
6.8% average share (+26% versus 20Tgl.a7 edizione delle 26.9% (+8% versus 2017)
diMartedi 7.2% (+55% versus 2017pjazzapulita5.7% (+42% versus 201 Bropaganda Lie
4.2%, Non e I'Arena6.7%, Omnibus Dibattito 4.7%+29% versus 2017)Coffee Breals.1%
(+30% versus 2017)'Aria che tira 7%(+49% versus 2017), arithgada3.9% (+64% versus
2017).

The mainconsolidated income statement figuresn first quarter 2018 can be compared as

follows with those of 2017:
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(€ millions) 31/03/2018 31/03/2017
Gross operating revenue 291.3 283.5
Advertising agency discounts (16.5) (18.4)
Net operating revenue 274.8 265.1
Change in inventory (0.2) (0.5)
Other revenue and income 10.1 6.3
Total revenue 284.9 270.9
Production cost (180.1) (168.9)
Personnel expense (82.8) (83.7)
Income (expense) from investments

measured at equity 0.8 -

Non-recurring income and expense 2.2 -

Gross operating profit (EBITDA) 25.1 18.3
Amortization, depreciation, provisions and

impairment losses (14.9) (16.6)
EBIT 10.1 1.7
Income (loss) on investments - -

Net financial income (4.6) (6.6)
Pre-tax profit 5.6 (4.9)
Income tax 0.1 0.9

Non-controlling interests (2.3) 1.7
Profit from continuing operations 3.2 (2.2)

attributable to the owners of the parent

Profit / (loss) from discontinued 0.2 -

operations

Profit attributable to the owners of the 3.4 (2.2)

parent

In first quarter 2018, consolidated gross revereumted to approximately Euro 301.4 million

(comprising gross operating revenue of Euro 291llBomand other revenue and income of Euro

10.1 million) versus Euro 289.8 million in first gier 2017 (comprising gross operating revenue

of Euro 283.5 million and other revenue and incahBEuro 6.3 million).

Consolidated _gross operating profit (EBITDA) and eding profit (EBIT) came to

approximately Euro 25.1 million and Euro 10.1 noifli(Euro 18.3 million and Euro 1.7 million

in 2017). These margins in 2018 include net nonwraey income of Euro 2.2 million (no non-

recurring income or expense in first quarter 20184.explained earlier, in first quarter 2018,

operating profit (EBIT) in the TV publishing segniefLa7) benefited in the consolidated

financial statements, with respect to the sepdimatamcial statements of La7 S.p.A., from lower

amortization and depreciation of Euro 0.5 millidéufo 1 million in 2017), due to the write-

11



down of tangible and intangible assets made in 2@1the purchase price allocation of the

investment in La7.

Mention should be made that 2017 (post 31 March7p®td seen the completion of the
measurement of the fair value of assets/liabiliieguired in the business combination of RCS
at 31 August 2016; the result led also to a difiereeasurement of the assets and liabilities of
the RCS Group from the measurement shown at 31IM&0t7. Specifically, profit attributable
to the owners of the parent shown in the comparaticome statement at 31 March 2017 has
been adjusted against the corresponding item aipgeiar the Interim Management Statement
at 31 March 2017 to reflect mainly the followindesits:
- the reversal of amortization in the January-Mataiee-month period of 2017 attributable
to the titlesMarca and Expansiornwith indefinite useful life (considered with finiteseful
life in the Interim Management Statement at 31 M&617 of the RCS Group) for Euro
2.5 million (Euro 1.1 million net of tax effects@non-controlling interests);
- the recognition, in the January-March three-morghaga of 2017, of the amortization of
the fair value attributed to previously unrecogdizatangible assets with finite useful life

of Euro 0.5 million (Euro 0.2 million net of taxfetts and non-controlling interests).

The Groupstatement of comprehensive incomean be analyzed as follows:

(€ millions) 31/03/2018 31/03/2017

3.4 2.2
Profit for the period

Reclassifiable items of the comprehensive income

Statement

Gains (losses) on cash flow hedges (0.5) (0.1)
Reclassification of profit (loss) on cash flow hedg 0.4 1.0
Tax effect - (0.2)
Total statement of comprehensive income attributala to the 3.3 2.9

owners of the parent

12



The Group’s performance can be read better by aimgythe results in first quarter 2018 by

main business segmenfmagazine publishing Cairo Editore, advertisiny, publishing La7,

network operator Cairo Network, Il Trovatore and&@®@ersus those of 2017:

Magazine Advertising v Trovatore  Network Intraand  Total

2018 publishing publishing RCS operator un

- Cairo La7 (Cairo
(€ milions) Editore Network) allocated
Gross operating revenue 25.6 42.8 255 226.9 0.2 3.0 6)32. 291.3
Advertising agency discounts (6.0) (10.6) 0.1 8)6.
Net operating revenue 25.6 36.8 25.5 216.3 0.2 3.0 (32.5) 274.8
Change in inventory (0.0) (0.0) (0.1)
Other revenue and income 0.4 0.1 2.1 7.5 0.0 10.1
Total revenue 25.9 37.0 27.6 223.7 0.2 3.0 (32.5) 284.9
Production cost (19.2) (33.8) (18.8) (138.0) (0.2) (2.6) 2.3 (180.1)
Personnel expense (5.0) (2.1) 9.2) (66.4) (0.0) (0.0) 2.88
Income (expense) from
) ' 0.8 0.8
investments measured at equity
Non-recurring income (expense) 2.2 2.2
Gross operating profit
(EBITDA) 1.7 1.0 (0.4) 22.3 0.0 0.4 25.1
Amortization, depreciation,

0.2 0.0 2.4 11.6 0.0 0.6 14.9
provisions and impairment losses ©:2) ©0 24 ( ) ©6) ( )
EBIT 1.4 1.0 (2.9) 10.7 0.0 (0.1) 10.1
Income (loss) on investments 0.0 0.0
Net financial income (0.0) (0.2) (0.1) (4.4) (0.0) (0.0) (4.6)
Pre-tax profit 1.4 0.9 (2.9) 6.4 0.0 (0.2) 5.6
Income tax (0.5) (0.3) 1.3 (0.6) (0.0) 0.0 (0.1)
Non-controlling interests (2.3) (0.0) (2.3)
Profit from continuing
operations attributable to the 1.0 0.6 1.7) 3.4 0.0 (0.1) 3.2
owners of the parent
Profit ((Ioss) from discontinued 0.2 0.2
operations
Profit for the period
attributable to the owners of 1.0 0.6 1.7 3.4 0.0 (0.2) 0.2 3.4
the parent
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Magazine Advertising v Trovatore Network Intraand  Total
2017 publishing publishing RCS operator un
(€ millions) Cairo Editore La7 (Cairo

Network) allocated

Gross operating revenue 20.8 41.6 24.9 2245 0.2 2.0 5)J30. 2835
Advertising agency discounts - (5.9) - (12.5) - - - (18.4)
Net operating revenue 20.8 35.6 24.9 212.1 0.2 2.0 (30.5) 265.1
Change in inventory (0.0) - - (0.5) - - - (0.5)
Other revenue and income 0.9 (0.0) 0.4 5.0 - 0.0 - 6.3
Total revenue 21.7 35.6 25.2 216.6 0.2 2.0 (30.5) 270.9
Production cost (14.2) (32.9) (16.0) (134.2) (0.2) (1.8) 0.3 (168.9)
Personnel expense (5.0) (2.1) (9.1) (67.5) (0.0) (0.0) - 313
Income (expense) from
investments measured at equity
Non-recurring income (expense)
(GE;’;_SDX;JBFB‘“”Q profit 25 0.7 0.2 14.8 0.0 0.1 - 18.3
e es 09 O @) @9 00 o - oo
EBIT 2.2 0.6 (2.1) 1.4 0.1 (0.4) - 1.7
Income (loss) on investments - - - (0.0) - - - (0.0)
Net financial income (0.0) (0.1) (0.1) (6.4) (0.0) (0.0) - (6.6)
Pre-tax profit 2.2 0.5 (2.2) (5.0) 0.1 (0.4) - (4.9)
Income tax (0.7) (0.2) 0.9 0.8 0.0 0.1 - 0.9
Non-controlling interests - - - 1.7 - - - 1.7

Profit from continuing
operations attributable to the 1.5 0.3 (1.3) (2.5) 0.1 (0.3) - (2.2)
owners of the parent

Profit / (loss) from discontinued
operations

Profit for the period
attributable to the owners of 1.5 0.3 (1.3) (2.5) 0.1 (0.3) - (2.2)
the parent

The main figures of the consolidatsthtement of financial positionat 31 March 2018 can be

analyzed versus the situation at 31 December 2017:

(€ millions) 31/03/2018 31/12/2017

Statement of financial position

Property, plant and equipment 95.4 97.7
Intangible assets 1,001.2 1,008.2
Financial assets 65.5 65.0
Deferred tax assets 114.7 113.3
Net working capital (106.3) (87.1)
Total assets 1,170.6 1,197.1
Non-current borrowings and provisions 119.0 121.9
Deferred tax provision 170.1 169.7
(Net financial position)/Net debt 2345 263.1
Equity attributable to the owners of the parent 394.2 391.6
Equity attributable to non-controlling interests 252.8 250.8
Total equity and liabilities 1,170.6 1,197.1

14



Mention should be made that, at their Meeting orAR¥il 2018, the shareholders approved the

distribution of a dividend of Euro 0.10 per shangjusive of tax, with coupon detachment date

on 14 May 2018. At 31 March 2018, this amount,aqo Euro 13.4 million, was still included

in the equity reserves.

In 2018, as part of the share buy-back plans, eastrry shares were sold or purchased. At 31
March 2018, Cairo Communication held a total of A@9 treasury shares, or 0.001% of the

share capital, subject to art. 2357-ter of thedtaCivil Code.

The consolidatedet financial position at 31 March 2018, versus the situation at 31 Deeemb

2017, is summarized as follows:

Net financial debt 31/03/2018 31/12/2017 Change
(€ millions)
Cash and cash equivalents 120.7 128.1 (7.4)
Othgr current financial assets and financial 0.9 0.9 i
receivables
dCur.ren_t fin.ancial assets (liabilities) from (0.5) (1.0) 05
erivative instruments

Current financial payables (58.3) (72.0) 13.7
Current net financial position (net

62.9 56.0 6.8

financial debt)

Non-current financial payables (296.9) (319.0) 22.1
Non-current financial assets (liabilities) from

derivative instruments (0.5) (0.1) 0.4)
Non-current net financial position (net
financial debt) (297.4) (319.1) 21.7
Net financial position (Net financial debt)

(234.5) (263.1) 28.6

from continuing operations

At 31 March 2018, the net financial debt of RCS eamEuro 259.2 million (Euro 287.4 million
at 31 December 2017).
The improvement in net financial debt versus 31dbawer 2017, equal to Euro 28.5 million, is

attributable mainly to cash flows from ordinary ogténs.
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6. Revenue

The breakdown ofjross operating revenuein first quarter 2018split up by main business

segment, can be analyzed as follows versus theramofi2017:

2018 Magazine  Advertising v RCS Trovatore Network Intra and  Total
publishing publishi operator un
(€ millions) Cairo Ed. La7
allocated
TV advertising 36.3 24.6 0.6 (25.0) 36.6
Advertising on print media, Internet and spori
events 3.7 6.3 0.3 94.0 (4.1) 100.1
Other TV revenue - 0.5 2.0 2.5
Revenue from publications and subscriptions 22.2 407 - - (0.1) 129.5
VAT relating to publications (0.3) (1.4) - - - 1)
Other revenue 0.2 - 24.3 0.2 3.0 3.3) 24.3
Total gross operating revenue 25.6 42.8 25.5 226.9 0.2 3.0 (32.6) 291.3
Other revenue and income 0.4 0.1 21 7.5 0.0 0.0 - 10.1
Total gross operating revenue 25.9 42.9 27.6 234.4 0.2 3.0 (32.6) 301.4
2017 Magazine Advertising v RCS  Trovatore Network Intra and Total
publishing publishi operator un
(€ millons) Cairo Ed. La7 allocated
TV advertising 35.6 24.0 0.7 - (24.3) 36.0
Advertising on print media, Internet and sport
events 3.8 5.0 0.4 121.2 - - (3.8) 126.6
Other TV revenue 0.5 8.3 - 8.8
Revenue from publications and subscriptions 17.3 - - 86.2 (0.2) 103.4
VAT relating to publications (0.3) - - (1.3) - - - (1.6)
Other revenue 1.0 - 9.4 0.2 2.0 (2.3) 10.3
Total gross operating revenue 20.8 41.6 24.9 224.5 0.2 2.0 (30.5) 283.5
Other revenue and income 0.9 0.4 5.0 - 6.3
Total gross operating revenue 21.7 41.6 25.3 229.5 0.2 2.0 (30.5) 289.8

MAGAZINE PUBLISHING CAIRO EDITORE

Cairo Editore - Cairo Publishing

Cairo Editore operates in the magazine publishietd fthrough (i) weeklies “Settimanale
DIPIU™, “DIPIU" TV”, and bi-weekly supplements “Stimanale DIPIU’ e DIPIU'TV Cucina”
and “Settimanale DIPIU’ e DIPIU'TV Stellare”, “Dive Donna”, “TV Mia”, “Settimanale

Nuovo”, “F”, “Settimanale Giallo” and “NuovoTV”, “Novo e Nuovo TV Cucina” and

“Enigmistica Piu”, (ii) monthlies “For Men Magazihand “Natural Style” and (iii) through its

Editoriale Giorgio Mondadori division with monthtie “Bell'ltalia”, “Bell’Europa”, “In

Viaggio”, “Airone”, “Gardenia”, “Arte” and “Antiquaiato”.

In first quarter 2018, Cairo Editore strengthenrwsel tesults of its titles, worked on improving the

levels of efficiency reached in containing prodacti publishing and distribution costs, and
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continued to achieve positive results. Gross opeyaprofit (EBITDA) and _operating profit

(EBIT) came to approximately Euro 1.7 million angpeoximately Euro 1.4 million (Euro 2.5
million and Euro 2.2 million in first quarter 2017)
The Group weeklies reported high circulation resultith an average ADS weekly circulation in
the January-March period of 2018 of 104.905 cofies'Settimanale DIPIU”, 423.096 copies
for “DIPIU’ TV”, 231.445 copies for “Settimanale BIU’ e DIPIU'TV Cucina”,149.230 copies
for “Diva e Donna”, 196.778 copies for “Settiman&laovo”, 104.461 copies for “F”, 107.790
copies for “TVMia”, 77.769 copies for “SettimanaBallo”, 95.236 copies for “NuovoTV” and
49.627 copies for “Nuovo e Nuovo TV Cucina”, reaxthia total of approximately 1.5 million
average weekly copies sold, and making the Groagahding publisher in copies of weeklies
sold at newsstands, with an approximately 30% mathare. Including the average sales of titles
out of the ADS survey (average copies sold of “BEnggica Piu"), average weekly copies sold
were approximately 1.6 million.
As far as circulation is concerned, the feature<Cafro Editore titles and its strategy help
maintain a strong lead over competitors in theanirpublishing market. Specifically:
- cover prices of the weeklies are lowiarsome cases by fathan the prices of those of
main competitors; this gap increases appeal amvsllspace for potential price

increases, hence for increased profitability;

- sales are mostly over-the-counter (97%), with aimmiim impact of revenue generated
by gifts and sundry editorial material; Cairo Ed&das opted to focus on the quality of
its titles; in 2017, gross advertising revenue gateel by Cairo Editore titles accounted
for approximately 27% - an extremely low figureettbfore based to a lesser extent on
the economic cycle - while the remaining 73% camemf direct sales and

subscriptions, proof of the high editorial qualitypublications;

- weekly magazines, which account for approximatel$o8of total publishing sales
revenue, are sold as single copies and not bundtbdother weeklies and/or dailies to

bolster sales;

- the remarkable sales volumes achieved, both inlateseterms and versus Cairo
Editore’'s competitors, make the advertising pagéghlh appealing in terms of
advertising cost per copy sold (equal to the diffele between the price of the

advertising page and copies sold), currently lotivan the titles of its competitors.
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Cairo Editore’s strategy will continue to focus d¢me following elements: (i) the pivotal
importance of the quality of products, (ii) supmagt the circulation levels of its own
publications, including through investments in primns, communication and quality of editorial
content, (iii) attention to costs in general, anddoiction costs in particular, with a view towards
continuous improvement of industrial, publishinglgmocurement conditions and processes, and
(iv) continued extension and increase in qualityhef product portfolio in order to capture the

market segments with greater potential.

ADVERTISING

Looking at the advertising segment, Cairo Commuigoacontinued to operate as advertising
broker - with its subsidiary Cairo Pubblicita -lsej space in the print media for Cairo Editore
and for Editoriale Genesis (“Prima Comunicazionad &Uomini e Comunicazione”), for the
sale of advertising space on TV for La7 and Ladd, Tlurner Broadcasting (Cartoon Network
and Boomerang) and for La Presse (Torino Chanoaelthe Internet (Cartoon Network.it) and
for the sale of stadium signage and space at timepi@io in Turin for Torino FC.

In first quarter 2018, gross advertising sales a7 land La7d channels amounted to Euro 36
million (Euro 34.8 million in 2017). Advertising s on Group titles amounted to Euro 4.7
million (Euro 4.9 million in 2017).

Gross operating profit (EBITDA) and operating pt¢&BIT) in the advertising segment came to
Euro 1 million (Euro 0.7 million and Euro 0.6 mdh in 2017).

TV PUBLISHING (La7)
The Group started operations in the TV field in 20fbllowing the acquisition from Telecom
Italia Media S.p.A. of the entire share capitallaf7 S.r.l. as from 30 April 2013, with the

upstream integration of its concessionaire busifmsthe sale of advertising space, diversifying
its publishing activities previously focused on raziges.

At the acquisition date, the financial situationlaf7 had called for the implementation of a
restructuring plan aimed at reorganizing and sttiedémg the corporate structure and at curbing
costs, while retaining the high quality levels loé forogramming.

Starting from May 2013, the Group began to implenigsnown plan to restructure the company,
achieving, as early as the May-December eight-mpetiod of 2013, a positive gross operating
profit (EBITDA), strengthening in the years thatldaved the results of the cost rationalization

measures implemented.
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In first quarter 2018, the TV publishing segmerd{). achieved gross operating profit (EBITDA)

of approximately Euro -0.4 million (Euro +0.2 mit in 2017). Given the characteristics of
La7’'s programming schedule and distribution of atising revenue over the year, the first
quarter usually has a higher percentage of costaried for in-house productions on revenue,
compared to the rest of the year. The result inqinter under review was impacted also by
increased programming costs for approximately ELf® million to improve programming

quality, which contributed to the growth of La7'8-day share by 21% and by 40% in prime
time. There is usually a certain time gap betwasatieamce trends and advertising sales results.

Operating profit (EBIT) came to approximately Eufd.9 million and benefited in the

consolidated financial statements, with respeth¢oseparate financial statements of La7 S.p.A.,
from lower amortization and depreciation of Eurb Million, due to the write-down of tangible
and intangible assets made in 2013 in the purchdse allocation of the investment in La7. In
2017, operating profit (EBIT) had come to Euro -2illion, benefiting in the consolidated
financial statements from lower amortization angdrdeiation of Euro 1 million.

In first quarter 2018, La7’s average all-day shaas 3.55% and 4.56% in prime tirffeom 8:30
PM to 11:30 PM), with a high-quality target audienta7d’s share was 0.48% (0.45% in prime
time). The audience figures of the channel's nemd discussion programmes - such as the
TglLa7 edizione delle 20 (5.5% from Monday to Frida@tto e Mezzd6.4%), Piazzapulita
(5.3%), Coffee Break (4.5%), Omnibus (4.3%), L’aria che tira (6.3%), Bersaglio Mobile
(3.7%), diMartedi(7.1%), Tagada(3.1%) Propaganda Liv€3.9%), Atlantide(2.7%), andNon

e I'’Arena (6.5%) - were highly positive.

In the first three months of 2018, La7’s all-dayshgrew by 21% and by 40% in prime time.
Advertising sales on La7 and La7d also rose it §jterter 2018 to reach Euro 36 million, up by
approximately 3.4% versus the figure achievedrst fjuarter 2017 (Euro 34.8 million).

La7 programmes continued to achieve excellent t®gnl April 2018 too:Otto e Mezzawith
6.8% average share (+26% versus 20Tg).a7 edizione delle 20 5.9% (+8% versus 2017)
diMartedi 7.2% (+55% versus 2017®jazzapulita5.7% (+42% versus 201 Bropaganda Lie
4.2%,Non é l'arena6.7%, Omnibus Dibattito 4.7%+29% versus 2017)Coffee Breals.1 %
(+30% versus 2017)'Aria che tira 7%(+49% versus 2017), anthgada3.9% (+64% versus
2017).

Revenue development initiatives are planned for, f@dused on (i) creating new programs, (ii)
maximizing audience potential on the La7d chan(iiélthe possible launch of new channels and

strengthening digital presence.
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RCS

In 2016, the Group started operations in the dadwspaper publishing segment with the
acquisition of the control of RCS.

RCS, both directly and indirectly through its suligiies, publishes and distributes - in Italy
and Spain - daily newspapers and magazines (weektid monthlies), and is also involved in
print media and online advertising sales, and iae tlstribution of editorial products at
newsstands.

Specifically, in Italy RCS publishes the daili€srriere della SeraandLa Gazzetta dello Sport
as well as various weeklies and monthlies suchmaia Living, Style MagazineDove Oggi,

lo Donng SportweekSetteandAbitare

In Spain, RCS operates through its subsidiary UWhigditorial S.A., publisher of the daili&s
Mundg Marca and Expansignas well as various magazines suchlakvg YoDona, Marca
Motor andActualidad Econdmica.

In Italy, RCS has also minor operations on the paymarket through its subsidiary Digicast
S.p.A. on the TV satellite channélsi, Dove CacciaandPescaand on the web TV channel of
Corriere della SeraandLa Gazzetta dello Sport

In Spain, it is active with the leading nationabsp radioRadio Marcaand the web TV of El
Mundo, and broadcasts the two digital TV chan@Bl. TelevisiorandDiscovery maxon the
Veo multiplex.

RCS also organizes, through RCS Sport, major waptaiting events (such &iro d’'ltalia, the
Dubai Tour theMilano City Marathonand theColor Rur), and is well-positioned as a partner
in the creation and organization of events throRgS Live. In Spain, through its subsidiary
Last Lap, RCS is involved in the organization olssavents.

RCS generated negative results prior to 2016, asceimbarked on an operational restructuring
process to restore profitability. In 2016, profiachamounted to Euro 3.5 milli§nmarking a
return to positive territory by the RCS Group (fivet time since 2010), while in 2017 it had
amounted to Euro 71.1 millidn

In first quarter 2018, in a persistently challemgimarket marked by uncertainty, RCS achieved -
in the consolidated financial statements of Cairom@wunication - gross operating profit

(EBITDA) of approximately Euro 22.3 millidrand operating profit (EBIT) of Euro 10.7 million,

3 RCS 2017 Annual Report
4 Mention should be made that RCS adopts a diffedefinition of EBITDA from the one used by the Calmmmunication Group, as

indicated in the above section “Alternative Perfarmoe Measures”. As a result of these differenchghwlie in the provisions for risks and in
the allowance for impairment, amounting to Euro®illion in the quarter - EBITDA shown in the RCi&drim Management Statement at 31
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up by Euro 7.5 million and Euro 9.3 million, respectively, versus 2017, in line with 2018
performance targets, thanks mainly to the strong commitment towards cutting costs and pursuing
opportunities to increase and devel op revenue.

In first quarter 2018, net consolidated revenue generated by RCS amounted to approximately
Euro 216.3 million, up by an overall Euro 4.2 million versus 2017. Excluding from the
comparison with the figures of first quarter 2017 the effects arising from the adoption of the new
IFRS 15 (Euro +8.4 million) and discontinuity such as the termination of a number of advertising
sales contracts with third-party publishers (Euro -1.3 million), on a like-for-like basis, an overall
decrease in revenue of Euro 4.2 million would be reported versus first quarter 2017 (-2%).

At circulation level, the dailies Corriere della Sera,La Gazzetta dello SporiMarca and
Expansion continue to lead their respective segments, while EI Mundo is the second most popular
genera daily in Spain.

In Italy, in the first three months of 2018, Corriere della Sera recorded an average of 298
thousand copies distributed, including average digital copies (Internal Source), while La Gazzetta
dello Sportrecorded an average of 165 thousand copies distributed, including average digital
copies (Internal Source). The circulation of the Corriere della Sera and.a Gazzetta dello Sport
publications at newsstands (channels provided for by law) was down by 3.8% and 4.4%
respectively versus the first three months of 2018, while the relevant market fell by -7.8% and
10.6% respectively (ADS January-March).

Additionally, the main digital performance indicators show, in the first three months of 2018,
average unigue browsers/month of the corriere.it website at 52.7 million, the mobile version of
the website, Corriere Mobile at 32.2 million average unique browsers/month, the gazzetta.it
website at 33.8 million average unigue browsers/month, and Gazzetta Mobileat 20.3 million
average unique browsers/month (Adobe Analytics

The average daily circulation of EI Mundo and Expansion(including digital copies) in the
January-March three-month period of 2018 amounted to 113 thousand and 36 thousand copies,
respectively; copies of the sports daily Marca amounted to approximately 120 thousand,
including digital copies (Internal Source). Unidad Editorial remains the leading Spanish
newspaper, reaching approximately 2.7 million readers on a daily basis through its brands and
outperforming main competitors by more than 600 thousand readers (EGM: Estudio General de
Medios.

March 2018, approved on 9 May 2018, amounted to Euro 20.2 million.
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On the web, average unigue browsers/md@mniture of elmundo.eseached an average 57
million in first quarter 2018, while average unigowsers/week came to 3.9 million. At end
March 2018 marca.comreached 52.6 million average unique browsers/monltfile average
unique browsers/week came to 5.1 million. Averagiwe browsers/month @&xpansién.com
were 10.6 million in first quarter 2018, while aage unique browsers/week were 0.6 million.
All three sites reported a sharp rise in accessesigh mobile devices, which saw significant
increases.

At 31 March 2018, the net financial position of R&8od at Euro -259.2 million, improving by
approximately Euro 28.2 million versus 31 Decemd@t7, thanks mainly to the positive cash
flows of Euro 30.8 million from ordinary operatignenly partly offset by outlays for
investments and net non-recurring expense (ManageReporting).

RCS is currently focusing on enhancing the valuesditorial content, developing existing
brands, and launching new projects, with a consgaton cutting costs.

Specifically, in first quarter 2018, it launch&brriere Innovaziongthe new magazine that
explores the varied facets of innovation, touch&eience, technology, culture, research and
development, offering different perspectives in thgital and paper domains and a generous
calendar of local-based dedicated events. Mentloyuld also be made of the exhibition
inaugurated on 23 February 2018 in Matera, disptagil9 pieces of cover art b& Letturain
view of the upcoming event Matera European CapitaCulture 2019. Parallel to the event, a
48-page supplement was added and distributed atstemds in Apulia and Basilicata.
Gazzetta dello Spoleeps growing by increasing its sections and sbimiraily spotlight on
Torino and Cagliari, offering more in-depth information to the two tball teams and their
fans. Further theme supplements were publishedcowering the 2018 Winter Olympics, with
surveys, trivia and interviews on the most excitivigter fixture; the other dealing with the F1
World Championship, offering interviews with theptdrivers, plus stories from the Melbourne
correspondents, statistics, details of the circanitd the new rules, as well as information on the
calendar and tech insights.

The information offer stretches to the website vittl new sections, one on Nutrition the other
on Virtual Sports through thesportssection, proof of the publication’s ongoing focusrews
and issues that appeal to its readers and usets,avdignificant editorial and organizational
investment.

Also worth mentioning are the successful initiatidaunched last year, which continued to

bring positive effects on circulation and adventisrevenue in first quarter 2018. These include
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the newL.’Economiaand?, the launch of the new free weekly indgtione Notizie — L'impresa

del Beneand, starting from 24 November, the new localiediCorriere Torina Additionally,

Oggi Enigmistica Settimanale/as relaunched at end June. 2017 also saw the etadpl
restyling ofSportweek

In Spain, starting from 23 February 2088 Viviendavas revamped; the supplement is a trusted
source for the real-estate market, out on Friddgagawith the local Madrid edition OEl
Munda Starting from 5 MarchEl Mundocomes every week with the sale of the supplement
Actualidad Economicathe main business-economic periodical title of tinidad Editorial
group. Furthermore, thMarcaClaro portal was launched in January 2018 also in Colambi

following the launch of the neMarcaClaroportal in Mexico in 2017.

NETWORK OPERATOR (CAIRO NETWORK)
As explained earlier, the Group company Cairo Netwaook part in 2014 in the tender

procedure opened by the Ministry of Economic Depelent for the assignment of rights to use
TV frequencies for digital terrestrial broadcastisgstems, winning the rights to use a lot of
frequencies (“mux") for a period of 20 years, amdeeng in January 2015 with EI Towers
S.p.A. into an agreement for the realization anosequent long-term technical management in
full service mode (hospitality, service and maiatece, use of broadcasting infrastructure, etc.)
of the electronic communications network for thedatcasting of audiovisual media services on
frequencies allocated. The mux covers at least 8#%e national population, providing high-
quality service levels.

With the implementation of the mux, the Cairo Comication Group has at its autonomous
disposal a broadcasting capacity of approximatelyt Mbps versus the 7.2 Mbps provided by
external operators until 31 December 2016.

January 2017 marked the start of the broadcasfingao channels on the mux. The remaining
capacity could be used to broadcast new chanhéie iCairo Communication Group were to

launch any, and to provide third parties with bicasting capacity.

IL TROVATORE

In 2018, Il Trovatore continued operations, maiptpviding technological services to develop

and maintain the online platforms of the Group’mpanies.

7. Transactions with parents, subsidiaries and associates

The following are identified as related parties:

23



- the direct and indirect parent entities of Cairom@uunication S.p.A., their

subsidiaries, the direct and indirect controlledites (whose relationships are

eliminated in the consolidation process) associates affiliates of the Group. The

Ultimate Parent of the Group is U.T. Communicati&ng.A.;

- directors, statutory auditors, key management peslcand their close relations.

Details are provided in the following tables onatell party transactions, broken down by

balance sheet heading. Intercompany relations mdited in the consolidation process are

excluded.

Receivables and financial assets

Trade receivables Receivables from ta

Other current

(€ millions) consolidation financial assets
Parents - 0.9 -
Associates 22.3 - -
Other affiliates 0.3 - -
Other related parties 0.8 - -
Total 234 0.9 -

Payables and financial liabilities

Trade and other

Other current

Other non-current

(€ miliions) payables financial liabilities _financial liabilities
Parents - - -
Associates 15.4 11.4
Other affiliates 34 - R
Other related parties - - -
Total 18.8 11.4

Revenue and costs

Operating revenue

Operating costs

Financial expense

(€ millions)

Parents - - -
Associates 49.5 (7.7) -
Other affiliates 0.1 (1.2 -
Other related parties 0.5 0.1) -
Total 50.1 (9.0)

Transactions with associates refer mainly to:

* m-dis Distribuzione Media S.p.A. and its subsidiari which operate in Italy as

distributor in the newsstand channel for the RC®u@r in respect of which Group
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companies generated in first quarter 2018 reveriueuoo 49.1 million and incurred
costs of Euro 2.5 million, and hold trade receieabdf Euro 22.1 million, trade payables
of Euro 2.3 million, and current financial payabté€uro 11.4 million;

e the associates in the Bermont Group, in respeavti€h the Group companies that
operate in Spain in the printing of newspapers,anegs and other publishing products
(Unidad Editorial Group) generated revenue of EQ million and incurred costs of
Euro 5.2 million in first quarter 2018, and holdde receivables of Euro 0.2 million and
trade payables of Euro 13.1 million.

Transactions with affiliates refer mainly to:

- the concession contract between Cairo Pubblicith Borino FC S.p.A. (a subsidiary of
U.T. Communications) for the sale of advertisingag at the Olimpico football pitch and
promotional sponsorship packages. This contraslted in the payment in first quarter
2018 of Euro 1.1 million to the concession holdgaiiast revenue of Euro 1.5 million net of

agency discounts. Cairo Pubblicita earned furtbenroissions of Euro 25 thousand;

- the agreement between Cairo Communication S.p.A.Taxino F.C. for the provision of
administrative services such as bookkeeping, whiolides for an annual consideration of

Euro 0.1 million.

Transactions with “other related parties” refer mhaito commercial dealings with the Della
Valle and Pirelli groups, in respect of which Grotpmpanies generated revenue of Euro 0.5
million. Trade receivables amounted to Euro 0.8iomil

Transactions in the year with related parties, uditlg with Group companies, were not
considered to be atypical or unusual, and weregddhte ordinary activities of Group companies.
These transactions were carried out on market teiaking account of the goods and services
provided.

In first quarter 2018, Cairo Communication andsitbsidiaries other than those belonging to the
RCS Group, paid Directors, Statutory Auditors, GahéManagers and Key Management

Personnel fees totaling Euro 0.7 million.

In first quarter 2018, the RCS Group paid Direct@satutory Auditors and Key Management

Personnel fees totaling Euro 1.7 million.

During the year, no transactions were carried oih wnembers of the Board of Directors,

general managers and/or with key management pessomembers of the Board of Statutory
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Auditors, and the Financial Reporting Manager,Heartthan the fees paid and already shown in
this Note.

Commitments to key management personnel amount&diro 2.3 million and to other related
parties to Euro 0.8 million.

The procedures adopted by the Group for relatety paansactions, to ensure transparency and
substantial and procedural fairness, made by thep@ay either directly or through its
subsidiaries, are illustrated in the “Report on fgiooate Governance and ownership structure”
2017.

8. Events occurring after the quarter and business outlook

Against a persistently uncertain backdrop, in fipsarter 2018:
- RCS continued its relaunch, with margins growingrsgly versus the same quarter of the
prior year, in line with the 2018 performance tasgéhanks to the initiatives implemented

to maintain and develop revenue and to the ongglificiency actions;

- the TV publishing segment La7 reported a sharpegme in La7’s audience (+21% in the
all-day share and +40% in prime time), which wasfemed in April and early May.

There is usually a certain time gap between audiérnds and advertising sales results;

- the magazine publishing segment Cairo Editore posgt@sitive results, achieved high
circulation levels of the publications, and congduto work on improving the levels of

efficiency reached in containing costs (productiuhlishing and distribution).

The Shareholders’ Meeting of Cairo Communicatign/.held on 27 April 2018:

- unanimously approved the financial statements ab&ember 2017 and the distribution
of a dividend of Euro 0.10 per share, inclusivetat, to be made payable through the
authorized intermediaries of the Monte Titoli S.po&ntral management system from 16
May 2018 (with record date, pursuant to art.t&®teciesof Legislative Decree 58/98, or
the “TUF”, on 15 May 2018), prior to detachmentotipon no. 12 on 14 May 2018;

- expressed its favourable opinion on the Remunerd®iolicy pursuant to art. 123-ter of

Legislative Decree 58/98;

- approved the appointment of Deloitte S.p.A. asltftependent Auditors for 2020-2028

and their fee;

- authorized a new plan for the purchase and dispdsedasury shares.
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The RCS Shareholders' Meeting held on 26 April 2@&s®lvedjnter alia, on the reduction of
the share capital to cover the residual lossesiof pears carried forward and resulting from
the financial statements for the year ended 31 bbee 2017, which is intended to enable RCS
to return in the future to distributing profit,afhy, for the year, allowing shareholders to benefit
from the turnaround already reflected in the resalthieved in 2017 and confirmed in first
quarter 2018.

In 2018, the Cairo Communication Group, with regerdhe scope of its traditional activities,

will continue to:

- pursue the development of its Cairo Editore publighand advertising sales segments,
continuing for Cairo Editore its strategy aimedatitacting market segments with greater
potential and strengthening the results of its jgakibns. In these segments, despite the
economic and competitive backdrop, given the higality of the publications and of the
media under concession, the Group considers ibsilfle target to continue to achieve
positive operating results;

- work towards developing its activities in the TVhtishing segment, forecast to achieve a

positive gross operating profit (EBITDA) also in18)

As for RCS, on the approval of the Interim Managem8tatement at 31 March 2018, its
directors announced that, in light of the actioheay implemented and those planned to
maintain and develop revenue and to continue pogspperating efficiency, and of the positive
results achieved in the first quarter, in the abseof events unforeseeable at this time, RCS
confirms it can achieve a growth in 2018 in grogerating profit and in cash flows from
current operations versus 2017, which would allbte ireduce financial debt below Euro 200
million at end 2018.

Developments in the overall economic climate anthexcore segments could, however, affect

the full achievement of these targets.

For the Board of Directors

Chairman Urbano Cairo
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Declaration, pursuant to art 154-bis, par. 2 ,of Legisative Decree no. 58 of 24
February 1998 (T.U.F.)

The Financial Reporting Manager of Cairo Communmicas.p.A., Marco Pompignoli, declares,

pursuant to paragraph 2 of article 154-bis of tlmgdlidated Finance Law, that the accounting
information contained in this document is consisteith the underlying accounting documents,
books and records.

Financial Reporting Manager

Marco Pompignoli

28



